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to bring home for their wine

drinking friends to prove

they were in China.  Little do

they know that they are buy-

ing imported wine.

There are a growing

number of exceptions,

however, which is good, but

the number of cases of au-

thentic Chinese wine pro-

duced in real wineries in

China by real winemakers is

limited, because there are

only so many places in China

where quality grapes can be

cultivated.  Grace Vineyards

is the best known example

of an authentic Chinese vine-

yard and wine producer, but

their annual production is

around 30,000 cases (12

bottles to a case) and we all know how many

Chinese there are in China.

So, if I see you with a glass of Grace

Vineyards “Tasya’s” Reserve Chardonnay

(complete with barrel aging just like the

great California Chardonnays) or Grace

Vineyards “Deep Blue” for those who pre-

fer great red wines, no problem and you

should tell all your friends to buy some,

because these are well made, great tast-

ing wines by anyone’s standard.  If I see

you with a glass of virtually anything im-

ported that is really what it says it is on the

label, you’re probably okay as well.

Enough said: If you want to be a Chi-

nese wine geek, don’t even consider hang-

ing with anyone who doesn’t know the dif-

ference between economy Chinese wine

and what the western world considers

“wine”.  As far as understanding more about

wine, there are just a few basics that will

take you from ignorance to bliss faster than

a “New York Minute” (which is 30 seconds

and I know, because I’m from New York).

So, many of your

hip, upwardly-mobile

Chinese friends are ex-

perimenting with im-

ported red wines and you

have decided you need

to get with it, too, right?

Well here is an easy to

understand guide to be-

coming the Chinese wine

geek on your block or

who knows, maybe even

your city district.  Just

don’t tell anybody I

showed you how to be

an amateur Chinese

wine expert.  It’s our

secret.

Step One

The first thing we

need to do is to define “wine”.  Many Chi-

nese drink what they call “Chinese wine”,

which can be anything from a blend of in-

expensive fruit and grape juices produced

in bulk by giant Chinese beverage compa-

nies to something more like what the west-

ern world considers “wine”, the juice of fer-

mented grapes that was produced in a win-

ery by wine professionals.

Most of the wine in markets and the

stores that sell wine in China is labeled “Made

in China” or something like that; but the truth

is that the only thing Chinese about many of

these wines (other than a small percent of

inexpensive wine from various provinces in

China) is the bottle and the label.  The wine

is usually imported from the lowest bidder,

which could be Chile, Spain, France or East-

ern Europe; almost anywhere.

The tourists love it, because the wine

is relatively inexpensive, they have Chi-

nese sounding names and there are often

Chinese characters or drawings on the la-

bel suggesting authenticity: The perfect gift
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Fred Tibitts Jr. is a glo-

bal wine consultant

based in New York.  He

assists some of the top

hotel and restaurant

chains in the U.S. and

Asia Pacific developing

their wine by the glass

programs, leading edu-

cational trips to wine

producing countries

and hosting VIP indus-

try dinners at New York

and across Asia.

A Chinese Consumer's Guide
to Becoming a Certified Wine Geek (Part I)
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