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The Global Wine Industry is Turning Green
…But Not the Color of the Wine

Fred Tibbitts Jr. is a global

wine consultant based in

New York and Bangkok.  He

assists some of the top ho-

tel and restaurant chains in

the U.S. and Asia Pacific de-

veloping their wine-by-the-

glass programs, leading

educational trips to wine

producing countries and

hosting VIP industry din-

ners at New York and across

Asia.
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he global wine industry produces, distributes and

markets wines of many colors, none of them green.

While this may be so, one of the fastest growing trends

in wine farming and production promotes “Sustain-

able practices that are environmentally sound, economically fea-

sible and socially equitable”, according to the Code of Sustain-

able Wine Growing Practices as developed by the Wine Institute

and the California Association of Winegrape Growers in conjunc-

tion with the E. & J. Gallo Winery, all U.S. organizations.

Another global body that certifies producers across cultures in

many industries is the International Organization for Standardiza-

tion or “ISO”, headquartered at Geneva, Switzerland.  With re-

spect to wine producers the ISO 14001 standard is a rigorous

certification to reduce the impact on the environment that re-

quires wine farmers and wine producers to establish and adhere

to an environmental management system (EMS), which guides

all processes in the vineyards and at the wineries.  In addition,

the certification requires that the grape farmers and producers

encourage similar efforts with their suppliers and trading partners.

Examples of sustainable growing and environmental best prac-

tices include installing owl and kestrel hawk boxes on the farms

and ranches to provide nesting sites and allow for them to serve

as natural predators against rodent pests that prey on grape vines;

the use of falcons to chase starlings away from ripening grapes

before harvest, thus replacing costly and environmentally un-

friendly techniques such as placing nets over vineyards and us-

ing loud noises and flashing lights, which disturb their neighbors;

maintaining populations of predatory insects as well as estab-

lishing greenbelts of natural grasses, old growth oaks and lakes

and wetlands that beautify and provide a welcome habitat for

these insects; the planting of cover crops in the rows between

the vines to prevent soil erosion and a further habitat for benefi-

cial insects to breed; and removing ranch roads near creeks,

while planting and maintaining native vegetation that in combina-

tion enhance the quality of life for a variety of plants, fish and

animals; and very importantly, using urban-generated green waste

that is mixed with by-products such as grape skins and wash

water from the grape processing process to create rich com-

post in place of synthetic fertilizers.

In addition to E. & J. Gallo, wineries across the U.S. and across

the world from Europe to South Africa to South America to New

Zealand and Australia and just about everywhere wine grapes

are cultivated are climbing on the sustainable, microbiotic

bandwagon, evolving the way they farm to be more environmen-

tally conscious and converting to sustainable practices.

Another even more restricted set of regulations and practices

centers on organic wine production, which is regulated by an-

other world body, the International Federation of Organic Agricul-

ture Movements (IFOAM).

For a wine to be labeled

“Organic”, it must be made

from organical ly grown

grapes and give information

about the certifying agency.

A wine in this category can-

not have any added sulfites.  It may have naturally occurring

sulfites, but the total sulfite level must be less than 20 parts

per million.  Wines that may be labeled “Made with Organic

Grapes” or “Made with Organically Grown Grapes” must be

made from organic grapes, but may include added sulfites

(sulfur dioxide), which is the preservative to which some

consumers suffer a sensitivity reaction and are warned by

healthcare providers to avoid.

With Father's Day just around the corner, why not do your

part to further save the planet?  Gift your favorite dad in

China with a bottle of his favorite red wine made with

sustainable, microbiotic farming and production practices.

Examples of these types of wines widely available in China

include Gallo Sonoma County Cabernet Sauvignon or Merlot;

Gallo Frei Ranch Cabernet Sauvignon or Zinfandel; Rancho

Zabaco Vineyards Chiotti Zinfandel or Heritage Vines

Zinfandel; and also, McMurray Ranch Vineyards Russian

River Pinot Noir or Sonoma Coast Pinot Noir.

Your favorite wine shop or supermarket wine department

may already have a section devoted to wines made the sus-

tainable way and possibly even the Organic way.   If not, try

suggesting to them that you prefer wines that are great tast-

ing and that help save the planet.

Red FredRed FredRed FredRed FredRed Fred, over & out.
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