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Fred Tibbitts, Jr.

Fred Tibbitts, Jr. is the foremost global wine & spirits consultant for National
Account chain hotels and restaurants, based at Bangkok and New York. He
travels the world annually attending several of the leading wine and spirits
expositions, seminars and conferences. He is a writer for industry and
entertainment publications in China and the U.S.

Tis the Season to be Jolly
And May Your Cups Overflow with Beer, Wine & Spirits
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"Ho-ho-ho", the infamous exclamation by
that jolly old elf with the round pot belly,
the long white beard and rosy red cheeks,
always dressed in his iconic bright red
suit with white trim, says it all. By western
traditions, December is the time to be
jolly, coming together with friends and
family; and entertaining friends and
customers alike without concern for the
noise or the frivolity. In short, it's party
time! And what would a holiday party be
without a generous selection of the most
popular types of beer, wine and spirits?
So, let's talk about your holiday party
drinks planning and how to insure all your
guests will be well served, no matter their
preferences.

Let's start with beer. In China favorite
beers depend on where you are located.
So, to make it simple, for all your holiday
parties just offer two
local favorites and two
imported favorites:
But two of the most
popular Chinese
beers are Tsingtao
and Yanjing. If you
have a genuine beer
‘aficionado”, ahead of
time, ask him or her
for his favorite beer
and then buy a six
pack, just for him or
her. But my advice
is to carefully hide it
in the back of your
refrigerator where
nobody else will easily
find it or it just might
disappear before your
friend is on his third
favorite "brewskie".

As for wine, the key
is to establish a
per party budget,
because depending
on the quality and
reputation of the wine,
your cost can easily
range from affordable
to outrageous. Let's
assume that you want
to treat your wine
consuming friends
well, but not at any
price. In this case it is
best to have a basic
red and white wine of
good quality, but on
the sweet side, since
most entry—level wine
drinkers prefer sweet
to dry and if you were
to offer them more
expensive wines, no
doubt they would tell
you they taste "too dry"
or "sour". Your local
% wine shop can easily

help you select a good red and white to
satisfy these casual wine drinkers. In
fact, one of the safest ways to go would
be to ask for the basic red and white
offerings from either Helan Mountain or
Grace Vineyard, the two most famous
vineyards in China with consistently
excellent quality and value.

Now, for your more discerning wine
consuming friends, you should have
more expensive "reserve' quality
wines, as their palates will be "more
mature", appreciating drier, more
complex wines. So, for these friends
| would try something from France,
but seeking the best values, the
South of France. And one of the best
examples of French reserve quality
wines at affordable prices are the
Gerard Bertrand "Reserve Speciale"
wines: See if the Cabernet Sauvignon
and the Chardonnay are available
locally or with sufficient advance
notice (maybe two weeks) available
on special order. But if price is of no
importance, go for Lafite Rothschild, as
they are even now cultivating grapes
in China. And since these wines will
be instantly popular with your more
serious wine "aficionados’, you better
have an extra supply on hand or you
may just run short.  As for sparkling
or Champagne, a wine category you
must not overlook, | recommend you
ask your wine shop for his best value in
an ltalian Prosecco; always a beautiful
sparkling wine and always an excellent
value.

And lastly we come to spirits, today
certainly one of the most interesting
adult beverage categories. If you
are not overly concerned with brand
names, you may assemble the basics
based on the better quality "price
brands" your local store sells with
confidence. On the other hand, if
you prefer to spend more to only offer
premium labels, such as Smirnoff,
Tanqueray, Havana Club and Chivas
Regal, for example, they are equally as
available at your nearby spirits supplier.
The key is to have a good selection
of the most popular spirits types that
make the most popular drinks. So,
your holiday bar should include: Vodka,
Gin, Rum, Tequila, domestic schnapps,
Scotch Whisky and Bourbon. With
these spirits you may make a majority
of the drinks your guests might request;
of course you will need fruit garnishes
and mixers.

So now you have a beverage recipe
for holiday party success. May every
one of your holiday parties be better
than ever and your guests leave having
been well served. | am , over
& out.
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